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‘Glass, more than any other material, is
championed because ofts.yirtuosity and its
colour, says Petrovic.-‘f=gan’t want my work
to be about beauty. | want to make work that
has ideas behind it.t ==

Initially, these ideas may be unclear, and

the process of creation is what leads to
understanding. Sometimes he finds answers,
sometimes he doesn’t. ‘Some are dead-end
series,’ he says. ‘Others lend themselves
very well to this pursuit.’

One of these is Petrovic’s Distilled life bottle
series. Created from the desire to separately
address questions he had about such things
as identity and relationships, the bottles
hold glass objects within them, each one
encapsulating an idea. .
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BACKGROUND: MARC PETROVIC,
3 POTIONS (DETAIL), 2007, HOT

SCULPTED AND BLOWN GLASS.
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TOP RIGHT: MARC PETROVIC
GATHERING GLASS IN HIS HOT

40 OBJECT MAGAZINE STUDIO EDITION




